
 

 

Job Title: Head of Marketing 
Department: Marketing 
Reports To: Chief Executive Officer 
Location: Centennial, CO 
 
Position Summary 
The Head of Marketing is responsible for planning, developing and executing marketing and business 
initiatives resulting in maximum ticket sales, customer experience and Fathom revenue.  The Head of 
Marketing provides long- and short-term direction and oversight of activities and fosters a culture of 
ideation and business growth.  The Head of Marketing also drives performance by maximizing the use of 
current technologies, processes, and partnerships. 
 
As a member of the leadership team, this position nurtures positive staff morale, collaborates with all 
Fathom departments, recommends organizational structure and staffing, and contributes to the overall 
success of the organization. 
 
Essential Duties and Responsibilities 
Reporting to the Chief Executive Officer, the Head of Marketing has overall responsibility for the 
following activities. Other duties and responsibilities may be assigned. 
 
Marketing: 

• Accountability for the Marketing department, supervising regular activities and supporting the 
staff 

• Oversee the planning, development and execution of marketing, advertising, brand strategy, 
creative strategy, digital/social strategies and public relations activities all focused on Fathom 
profitability 

• Conduct market and competitor assessments with the aim of identifying and validating market 
opportunities 

• Maintain measures and components needed to monitor goals, objectives and business plans 

• Follow customer, affiliate and employee responses to new ideas and correlate feedback to 
success criteria 

• Maintain knowledge of current market conditions  

• Develop and execute creative marketing strategies to drive ticket sales, engage and retain 
Fathom fans, and cross-promote partners, as well as establish marketing synergies with theatre 
exhibitors and affiliates 

• Establish deep, effective partnerships with business leaders from clients, partners, exhibitors 
and vendors 

• Lead “corporate” and “event” brand-building efforts related to the positioning of Fathom in the 
industry and consumer marketplace 



• Identify consumer trends/needs and actively influence products to address Fathom’s evolving 
consumer and client needs 

• Generate and manage Fathom’s marketing budget with measurable return on investment 

• Responsible for maintaining and enhancing exhibitor relations  

Leadership:  

• Provide leadership and coaching to ensure achievement of Company objectives 

• Develop and articulate a future-focused vision to maximize impact and drive alignment with 
organization strategic objectives  

• Ensure the fiscal health, efficiency and effectiveness of programs, projects and collaborations  

• Foster collaboration, partnerships, and sharing of information and expertise between 
departments, affiliates and exhibitors 

• Lead cross-functional projects teams and facilitate group meetings 

• Conduct strategic analysis and develop clear quantifiable goals and objectives 

• Contribute to the development, monitoring and controlling of related budgets  

• Represent the organization in a leadership role when interacting with employees, affiliates, 
vendors and others 

• Participate in nurturing a strong staff culture in which all colleagues thrive  
 
Innovation & Technology: 

• Identify strategies and business opportunities, develop new capabilities, platforms and 
architectures with partners, and provide business models and new industry structures to serve 
those opportunities  

• Ability to gather, manage and monetize company data 

• Foster an innovation practice that encourages the creation of new ideas and opportunities 

• Work with others to transform general ideas into actual solutions  

• Analyze existing practices and systems to isolate areas of improvement or enhancement 

• Monitor research and development of other organizations to spot trends in innovation 

• Allocate resources to maintain the organization’s existing agenda while accounting for new 
initiatives 

 
Required Knowledge, Skills and Abilities  

• A minimum of 10 years’ experience as a proven innovator with an exceptional track record of 
developing marketing, digital and brand strategies 

• Inquisitive and creative mind 

• Independent and self-directed but able to lead a team of creative individuals 

• Superior research and analytical skills to track and predict trends 

• Demonstrated understanding of technology, digital content creation and distribution, and ability 
to identify related issues and opportunities   



• Work creatively within a budget and use innovation to find ways to more effectively manage 
resources to exceed financial targets 

• Strong business knowledge, understanding of a variety of business practices, and familiarity with 
Company’s industry 

• Ability to collaborate with executives, creative, research and development, and product 
development teams 

• Excellent interpersonal skills and ability to persuasively sell ideas 

• Willingness to take calculated risks and manage expectations of both internal development 
teams and potential and existing customers 

• College or University degree or equivalent; Master’s degree preferred 

 
Supervisory Responsibility 
This position will supervise Fathom’s Marketing department. 

 
Work Environment 
The work environment characteristics described here are representative of those an employee 
encounters while performing the essential functions of this job. Reasonable accommodations may be 
made to enable individuals with disabilities to perform the essential functions. 
 
This position operates in a professional office environment and routinely uses standard office 
equipment. 

 
Physical Demands 
The physical demands described here are representative of those that must be met by an employee to 
successfully perform the essential functions of this job. Reasonable accommodations may be made to 
enable individuals with disabilities to perform the essential functions.  
 
While performing the duties of this job, the employee is regularly required to sit and use hands to finger, 
handle, or feel. The employee is frequently required to talk or hear. The employee is occasionally 
required to stand; walk; reach with hands and arms and stoop, kneel, crouch, or crawl. The employee 
must occasionally lift and/or move up to 25 pounds.   

 
Travel 
Ability to travel as needed for client meetings, industry conferences and oversight of program execution. 


